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Journal of Business and Technical Communication 

Special Issue

Business and Professional Communication in Asia

Globalization promises a world without boundaries that will increasingly necessitate international and intercultural communication exchange.  Economic growth is projected to be centered in Asia.  Previous research has focused mainly on business communication in the United States and to a lesser extent in Europe. Some authors claim that this emphasis has introduced a Western bias into the literature.  The time has come to update the research and theory on Asian communication in order to form a comprehensive understanding of the evolving patterns of intercultural business communication.

Asia encompasses a huge geographical area and is characterized by wide diversity in its languages, cultures, and stages of economic development.  This diversity within Asia is in addition to differences that exist between Asia and other world regions.  As a result different communication patterns have developed to take account of these differences.  Variables such as cultural differences and competencies, languages spoken and competencies in speaking them, systems, and environment can impact the communication process. 

This special issue of JBTC invites empirically based contributions that analyze communication patterns in Asia. The special issue seeks to address two major dimensions.  The first dimension focuses on the communication patterns among Asians and in comparison with non-Asians. The second dimension addresses different aspects of the communication process in organizations, concentrating on interpersonal communication in dyads and small groups, and on organizational and inter-organizational communication. 
Submissions may focus on: 

· Communication within Asian organizations or countries, or/and communication between and among Asian cultures or countries, or/and communication between Asia and other world areas; 

· Dyads or small group communication; organizational communication; inter-organizational communication; or communication with external constituencies  

Submissions should: 

· Be set in a theoretical framework

· Identify and describe variables impacting the communication process in Asian business and professional contexts 

Schedule 

1. Proposals (250 to 500 words) explaining the purpose, rationale, the research methodology used, and the key findings of their study: January 15, 2012
2. Submissions (full manuscripts): March 31, 2012
3. Accepted manuscripts revised for publication: August 1, 2012
4. Scheduled publication of issue: July 2013
When submitting proposals, please also include the following in a separate page: 

1. The title of the paper 
2. A list of 3-5 key words describing the area and focus 
3. The name(s) of the author(s) and their affiliation(s) 
4. The corresponding author’s e-mail address and contact details 
5. A short biographical statement (50 words) for each author 

Please send inquiries and proposals to the guest editors:

Bertha Du-Babcock at enbertha@cityu.edu.hk or

Vijay Bhatia at enbhatia@cityu.edu.hk
Please also contact the guest editors if you are interested in serving as a reviewer for this special issue.
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